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TECHNOLOGY OF FORMATION OF BUSINESS COMMUNICATION CULTURE
OF AGRARIAN MASTER STUDENTS WHILE STUDYING THE HUMANITIES

0. V. Silchuk*, Y. O. Nikolaienko™

The article deals with the results of the theoretical and methodological research of the issue of
the formation of business communication culture of master students while studying the
humanities in agrarian universities. Because of humanization of higher education nowadays,
there is an urgent need to improve the professional training of agrarian master students,
especially its cultural and communicative components. Therefore, the problem of the development
of the appropriate pedagogical technology becomes important in the system of professional
training of agrarian master students. The aim of the article is to work out and describe the
technology of the formation of business communication culture of agrarian master students while
studying the humanities in Ukrainian universities.

On the basis of the analysis of the current scientific sources the authors have identified the
concept of the technology of the formation of business communication culture of agrarian master
students while studying the humanities. This term refers to an organization of the purposeful,
structural, integral and learner-centered process of the formation of motivation, values,
knowledge and skills that provide students with an advanced level of business communication
culture. This technology consists of such blocks as planning (purpose, tasks, principles and
approaches); content (development of motivation and values; a complex of basic skills and
knowledge); organization and methods (stages); reflection and result.

The course "Business Communication Culture for Agrarian Master Students’ is a significant
stage in the process of the formation of business communication culture of agrarian master
students, since it improves the humanitarian training of agrarian specialists and extends
students" knowledge of communication psychology and business etiquette.
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TEXHOAOT'ISA $OPMYBAHHS KYABTYPH JIAOBOI'O CITIAKYBAHHS
MAHWBYTHIX MATICTPIB ATPAPHOTI'O ITPO®PIAIO Y ITPOIIECI BUBYEHHS
IF'YMAHITAPHHX NUCITHIIAIH

O. B. Ciapuyk, 0. O. HikoaaeHKO

Y cmammi npedcmasnieHo pesyabmami meopemuKo-memoOos02iuH020 OO0CNIONEHHSL UL000
hOPMYBAHHSL KYabmMypu 0108020 CNLIKYBAHHSL MAUOYMHIX Mazicmpie 3acobamu 2YMaHIMaApHUX
Jucyunnin 8 azpapHux 3BO. B ymosax symaHimapusayii ma symaHizayii cyuacHoi suuioi ocgimu
suHurKae nompeba 8 YooCKOHANEHHL NPOGeciliHoi nid2omoeKu MalbymHIX Mmazicmpis azpapHozo
npoginio w000 POPMYBAHHS KYJAbMYPHO-MOBIEHHEBO! CKIA0080i IXHBLO2O NpPOohecioHaNniBMY.
Tomy numaHHs po3pobneHHsT I0NnogioHOI hnedazo2iuHoi mexHoao2ll Habyeae o0cobauegol
saxcaiugocmi 8 cucmemi npogpecitiHoi nideomosKu MalibymHix mazicmpie azpapHozo NPogitio.

Mema cmammi — pospobumu ma oxapaxmepusysamu MexHOI02i10 POPMYBAHHS KYibmypu
0108020 CNINKYBAHHSI MAUOYMHIX MaAIicmpi8 azpapH020 npogiio Yy npoueci 6UBUEHHS
2ymarimapHux oucyuniin y 3BO Yrpainu.

Ha ocHoel aHanizy cyuacHoi Haykoeoi simepamypu asmopamu 6U3HAUEHO NOHSAMMmMs
MexHON02l POPMYBAHHS KYabmypu O0L108020 CNLIKYBAHHS MAUOYMHIX Mmazicmpie azpapH0o20
npogino Yy npoueci SUBUEHHSI OUCUUNIIH 2YMAHIMAPHO20 yurny. [locnioxyeaHuli c¢heHomeH
mpaKkmyemoscss SK  Op2aHi3auisi  YLiecnpsimMo8aHozo, CMpYyKmypoeaHozo,  IHMezpo8aHozo,
0CcOOUCMICHO OPIEHMOBAHO020 NPOUECY (POPMYBAHHSL MOMUBAUITIHO-UIHHICHOI cchepu ma cucmemu
3HAHb, YMiHb MA HABUUOK, sKi 3abe3neuyromsv chopMO8aHICMb 8 0cOOUCMOCMI 8UCOK020 PIBHS
Kysnemypu 0i108020 cninkysarHs. OCHOBHUMU OnoKkamu 3a3HaueHoli nedazo2iuHoi mexHos02ii €
NPOeKmHO-KOHCMPYKMueHUllL (Mema ma 3a80aHHs, NPUHYUNU ma nidxoou QopPMY8aHHs),
3amicmosull (3micm; po38UMOK MOMUBAULLUHO-UIHHICHOL cchepu ma CYKYNHICMb OCHOBHUX 3HAHb,
YMiHb ma HABUUOK), OpP2AHI3AUIUHO-MemOoOUUHUL (emanu @OPMYBAHHS) 1 pedhierKcusHo-
pesyavmamueHull (pe3ysbmam popMyeaHHsi).

Pospobrnenuil cneuykypc "Kyaemypa 0L108020 CNINKYBAHHSL CYUACHO20 (axieusi azpapHo20
npoginw” € 8aKAUBUM emanom npouecy GQOpPMY8AHHS KYAbmMypu OL108020 CNLIKYBAHHS
MaUbYymHix mazicmpie a2papHo20 npoginto, wo 0038045l€ KOMNneHcysamu HeooCcmamHro
2YMAaHIMapHY nidzomoeKy ¢haxiguyie, 3HAUHO NONOBHUMU 3ANAc 3HAHb Y 201Y3i NCUXON02ii
cninkyeaHHst ma 0108020 emukemy.

Knrouoei cnoea: maiibymui mMazicmpu azpapHozo npogiito, Kyabmypa 008020 CNiAKY8AHHSL,
MexHO10215, 2YMAHIMAPHI HAYKU.

Introduction of the issue. The and methodological support, there is a

development of international business
relations in agrarian sector calls for an
intensive introduction of the
communicative component into the
educational process of Ukrainian
agrarian universities. This component
is considered to be an essential part of
the curriculum since it contributes to
an efficient training of highly qualified
specialists, who are able to
communicate and cooperate in world
business environment. Taking into
account that the formation of business
communication culture of master
students while studying the humanities
is a rather complicated process that
requires both theoretical description

need to work out a pedagogical
technology to provide a high level of
business communication culture.
Current state of the issue. We
would like to start our research
focusing on the meaning of the concept
of "pedagogical technology"'. The term
"technology" (from Greek techne — art,
skills and logos - study, concept)
means efficient learning. Each
technology includes a complex of
methods which represent its structural
components. The order of the methods
used in every technological process is a
pattern to achieve the planned result.
In order to achieve the same result,
technologies may vary due to adding
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some new methods or improving the
available ones [2].

The term "pedagogical technology"
appeared in Ukrainian and Russian
pedagogics in the 1920s (I. Pavlov,
V. Bekhterev, A. Makarenko,
A. Ukhtomskiy, S. Shastkiy). It should
be stated that since then the meaning
of this term has been changing and
developing — from a complex of methods
and tools directed to an effective
organization of studying to a
pedagogical system, in which the use of
training tools improves the efficiency of
educational process [5].

The analysis of modern pedagogical
scientific works shows that nowadays
there is no commonly accepted
meaning of the term "pedagogical
technology". The authors of the book
"Educational technologies" [5] estimate
more than 300 definitions of this term.
In order to describe the pedagogical
technology of formation of business
communication culture of agrarian
master’s students while studying the
humanities, we would like to consider
some approaches to defining this term.

Pedagogical technology refers to:

- systematical step-by-step
implementation of the  planned
educational process into practice; the
project of a certain pedagogical system
put into practice [1];

- a complex of tools and methods
of theory-based educational processes,
which make it possible to achieve
educational goals [3];

- a complex that consists of some
ideas concerning planned educational
results, diagnostic tools, training
patterns and criteria for the selection of
the best possible model [4];

- a part of pedagogical science,
which defines the purpose, content and
methods of training and projects
pedagogical processes; a description
and an implementation of pedagogical
process, functioning of all personal,
instrumental and pedagogical tools [6].

We agree with the opinion of those
researchers, who Dbelieve that a

pedagogical technology is a tool to
achieve an educational purpose, since it
"determines well-organized professional
actions of agents of a pedagogical
process, which, with optimal resources
and efforts of all participants of
pedagogical interaction, contribute to
the accomplishment of the defined
educational goal" [7].

The review of scientific sources
shows that there are also such terms as
"educational technology", which refers
to general strategy of education
development, and "instructional
technology", which deals with methods
of learning and teaching of a certain
course content.

We support the point of view of
H. Selevko [6] that the term "educational
technology" involves various branches of
education (economic, political, social,
medical etc) and a pedagogical
technology is a part of an educational
technology, which provides the
achievement of learning and teaching
goals. Therefore, we think that it is
necessary to use the term "pedagogical
technology" in the context of the
formation of business communication
culture of agrarian master’s students
while studying the humanities.

With respect to all abovementioned
statements, we consider the technology
of the formation of business
communication culture of agrarian
master’s students while studying the
humanities as an organization of the
purposeful, structural, integral and
learner-centered process of the
formation of motivation, values,
knowledge and skills that provide
students with an advanced level of
business communication culture.

Aim of research is to work out and
describe the technology of the formation
of business communication culture of
agrarian master students  while
studying the humanities in Ukrainian
universities.

Results and discussions. We
suggest describing the technology of the
formation of business communication
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culture of agrarian master students
while studying the humanities by
means of a certain structural and
logical pattern. It consists of a complex
of interrelated and interdependent
blocks such as: 1) planning (purpose,
tasks, principles and approaches);
2) content; 3) organization and methods
(stages); 4) reflection and result.

The planning block of our technology
deals with defining the purpose and
tasks which must be accomplished in
order to provide the efficient formation
of business communication culture of
agrarian master students  while
studying the humanities. This block
gives a general view of the final result of
the whole pedagogical process of the
formation of business communication
culture and determines the key points
of the other blocks of our technology.

The main purpose of the planning
block is to form intermediate and
advanced levels of business
communication culture of agrarian
master students while studying the
humanities.

According to the purpose, we set the
following tasks:

- to stimulate positive motivation of
students to develop business
communication culture and
understanding of its importance in
professional activities;

- to form a system of scientific
knowledge of business communication
culture;

- to develop communicative skills in
professional environment;

- to develop skills of self-assessment,
self-regulation,  self-correction,  self-
understanding and self-development.

The content block reflects the
development of motivation and values of
agrarian master students, as well as a
complex of the basic knowledge and
skills, which are essential for their
successful professional activities, so it
includes: interest in business
communication culture; communicative
skills; understanding of the importance
of business communication culture in

future career; the system of scientific and
theoretical knowledge about the essence
and specific features of business
communication culture; knowledge of
sociological and cultural peculiarities of
business communication (including
communication in a foreign language);
knowledge of the theory of interpersonal
communication in professional
environment; knowledge about the
functions of business communication in
professional activities; knowledge of
language patterns of greeting, agreeing,
disagreeing, expressing apologies etc.;
skills of business communication; skills
of typical behavior in certain professional
situations  (conferences, discussions,
negotiations); speaking etiquette of
business communication; fulfilment of
speaking  functions; readiness to
cooperation and ambitions to succeed in
future career.

The  third component -  the
organization and methods block - is one
of the main blocks, since it reflects the
organization of the process (stages order)
of the formation of  business
communication culture of agrarian
master students while studying the
humanities. It deals with the selection of
the most appropriate methods, tools and
modes of study. The efficiency of this
block depends on the active teacher and
students’ cooperation based on subject-
subject trustful relationship.

The purpose of the preparatory stage
is to form students’ communicative
needs and positive motivation to
develop business communication
culture. This stage deals with updating
students’ knowledge of the problem in
the context of intersubject relations;
informing students about theoretical
background, structural components
and levels of business communication

culture; stimulating  interest in
business communication culture and
orientation to humanistic
communication in business

environment; understanding of the
importance of business communication
culture for a successful career; focusing
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students’ attention on individual work
according the curriculum.

The preparatory stage is implemented
while teaching the humanities
(Pedagogics, Engineering Psychology,
Business English) with due regard for the
appropriate content, which must include
information about the role of business
communication culture in professional
activities in agrarian branch, about the
importance of business communication
in a foreign language, etc.

In our opinion, in comparison with
other courses Business English has the
greatest potential for the development
of business communication culture of
agrarian master students. We are sure
that it is possible to pay attention to
communication skills and culture
components while learning each topic of
the course Business English.

The main tasks of the formation of
business communication culture in
Business English class are the
following: to develop students’ lexical
competence and speaking skills in
business environment; to teach
students to understand authentic oral
and written texts dealing with
agribusiness; to represent the
peculiarities of national business
etiquette in English-speaking countries;
to inform about certain cultural
differences of business communication;
to form such skills as to write business
letters, to participate in negotiations
and discussions etc.

We recommend wusing interactive
methods, such as group and project
work, as well as business games, which
contribute to the formation of the
culture of business communication in a
foreign language. We would like to give
a few examples of the methods that can
be used in Business English class:

1) Project work "Company
Structure". The purpose is to develop
business communication skills in
professional activities.

2) Communicative situation "Job
Interview". The purpose is to develop
students’ skills to communicate in

business activities and stimulate their
interest in future career.

3) Business game "Hotel
negotiations". The purpose is to develop
skills to take part in business
discussions, which help negotiate and
find agreement. This method is also
aimed to stimulate students’
professional interest and to satisfy their
needs to practise speaking skills.

4) Communicative situation
"International Agrarian Fairs and
Exhibitions". The purpose is to develop
students’ speaking skills.

The second stage is called basic. It
deals with the formation of new
knowledge about business
communication culture, generalization
and systematization of knowledge and
skills with the aim of their integration,
organization of students’ communicative
activities, correction of values in
business communication, establishment
of an individual program of self-
development of business communication
culture and intensification of students’
individual work to form necessary skills.

On this stage we should focus on the
implementation of a special course
"Business Communication Culture for
Agrarian Master’s Students" into the
educational process of agrarian
universities.

The curriculum of the course
involves the main problems of business
communication, describes some
conceptions and approaches to this
term and deals with the skills that are
to be used by modern specialists in
their professional activities. The course
is based on up-to-date theoretical and
methodological sources by Ukrainian
and foreign authors. We believe that the
use of foreign experience of preparation
of students to business communication
helps  improve the  quality of
professional training of Ukrainian
specialists and organize the educational
process in Ukrainian universities with
respect to world standards.

The special feature of the course is
its integrated character. It is impossible
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to make the whole picture of business
communication without correlating it to
the modern system of scientific
knowledge.

The systematization of knowledge
concerning the meaning of business
communication culture includes several
ways. The first one deals with various
approaches to defining the term
"business communication culture" in
philosophy, psychology and pedagogics
on the basis of intersubject relations.
The second one deals with peculiarities
of professional activities of agrarian
specialists and structural components
of business communication culture of
agrarian master students. We also
select the components of the course
content, taking into account whether
the learning material is interesting, up-
to-date, challenging and close to
students’ future career.

The content of the course consists of
four parts. They are: 1) Theoretical
background of the formation of agrarian
specialists’ business communication
culture; 2)Internal factors of the
formation of agrarian specialists’
business communication culture;
3) External factors of the formation of
agrarian specialists’ business
communication culture; 4) Special
aspects of organization of agrarian
specialists’ business communication.
The course consists of a number of
lectures (four academic hours) and
practical classes (thirty-two academic
hours).

The purpose of the course "Business
Communication Culture for Agrarian
Master Students" is to develop business
communication culture in professional
activities of prospective agrarian
specialists.

The main tasks of the course
"Business Communication Culture for
Agrarian Master Students" are: to
extend students’ knowledge about
business communication culture; to
develop skills of cooperation in agrarian
professional activities; to develop
positive motivation, values and attitude

to business communication and
participants of this process; to form
business communication culture in a
foreign language.

The first part "Theoretical
background of the formation of agrarian
specialists" business communication
culture’ includes topics which help
extend students’ knowledge about
business communication culture,
which are required for successful
professional cooperation. Moreover,
while working with these topics, master
students learn the importance of
business communication culture for
their future career.

The second part "Internal factors of
the formation of agrarian specialists"
business communication culture’ deals
with the development of students’
motivation, values and positive attitude
to business communication and
participants of this process.

The third part "External factors of the
formation of agrarian specialists’
business communication culture"
includes topics aimed at extending
students’ knowledge about national
peculiarities of business communication
in different cultural environment and
their significance for a successful career
of Ukrainian agrarian specialists on the
world market. This part also deals with
the improvement of self-development
skills and skills needed to create one’s
own business image and communicate
in a foreign language.

The fourth part "Special aspects of
organization of agrarian specialists"
business communication’ includes
topics which help develop basic skills to
communicate and cooperate in
professional activities of agrarian
specialists, such as to take part in
business talks, discussions, to make
reports and presentations.

Each topic of the course includes
such components as the purpose, a list
if basic concepts, theoretical issues,
tasks for practical and individual work,
self-control questions and a list of
references. Moreover, we offer a list of
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topics for students’ reports. We believe
that all these components will help
students cope with the curriculum and
summarize the most significant parts of
course content.

It is necessary to mention that our
course is an important stage in the
process of the formation of business
communication culture of agrarian
master’s students. The course makes it
possible to balance with insufficient
humanitarian training in agrarian
universities and extend students’
knowledge in the field of
communication psychology and
business etiquette. The key point is
that students have an opportunity to
understand the necessity and
significance of business communication
culture for their successful career and
develop integrated skills of business
communication culture.

The purposes of the basic stage of
the organization and methods block are
achieved by such means as a role-play
of typical situations of professional
cooperation, business games, group
discussions and talks, doing practical
tasks and exercises, analysis of certain
situations of business communication.
On this stage we offer to use audio- and
video-content as well as information
communication technologies.

Thus, the methodological
organization of the basic stage of the
formation of business communication
culture is aimed not only to develop
certain communicative skills of
agrarian master students, but also to
improve all the components of business
communication culture (motivation and
values, cognitive, professional and
communicative). This is the focus of the
organization of group and individual
students and teachers’ work.

The purpose of the final stage is to
improve business communication
culture of agrarian master students, to
use their communicative experience in
industrial work placement, to organize
students’ research and to develop self-
assessment skills.

We consider industrial work
placement to have huge potential in the
formation of business communication
culture. It provides students with a
possibility to be engaged in real business
communication solve certain professional
problems and be involved in professional
activities, which helps develop
professional values and competences.

According to the stated purposes,
master students do a number of tasks
in their industrial work placement.
These tasks include the following ones:
to create positive impression in order to
stimulate efficient cooperation; to talk
to a representative of an organization in
order to receive some information
taking into account the norms of
business etiquette; to have a telephone
conversation; to write an official e-mail.

On the final stage we offer to
organize roundtable discussion, which
is considered to be one of the most
efficient methods of the formation of
business communication culture of
agrarian master students.

We would like to suggest a list of the
most urgent problems to discuss:

1) New professional requirements
for agrarian specialists.

2) Business communication culture
as an essential part of professional
competence of agrarian specialists.

3) Benefits for agrarian specialists
with the advanced level of business
communication culture on the world
market.

4) Business communication culture
as a means for self-development of
agrarian specialists nowadays.

5) Highly qualified specialists with
the advanced level of business
communication culture as a new type of
agrarian specialists.

On the third stage we offer to use
such forms of organization of the
educational process as students’
individual and research work as well as
tutorials. Different forms of group work
are also efficient.

The last block of our technology is
called reflection and result. It describes
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the expected result, which is the
formation of motivation and values,
cognitive, professional and
communicative components of business
communication culture of agrarian
master students and their ability of
self-development and self-improvement.
Conclusions and research
perspectives. Thus, taking into account
the increased role of humanization
nowadays and the needs of students for
the realization of their personal and
cultural potential in the academic and
professional environment, we have
developed the technology of the
formation of business communication
culture of agrarian master students
while studying the humanities. Our
technology consists of the planning,
content, organization and methods as
well as reflection and result blocks. The
planning block includes the purpose
and tasks which stimulate the efficient
formation of business communication
culture of agrarian master’s students
while studying the humanities. The
content  block deals with the
development of motivation, knowledge
and skills necessary for a successful
communication in professional
environment. The organization and
methods block is the main one, since it
deals with the organization of the
process of the formation of business
communication culture of agrarian
master students while studying the
humanities. The reflection and result
block describes the expected result,
which is the formation of motivation and
values, cognitive, professional and
communicative components of business
communication culture of agrarian
master students and their ability of self-
development and self-improvement. We
consider the prospects for the further
research to be connected with the
introduction of the course "Business
Communication Culture for Agrarian
Master’s Students" into the educational
process of Ukrainian universities.
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